


WELCOME

It is our pleasure to welcome you to the second Annual Report from Food
Active. As you will see 2014 -2015 has been a busy and successful year for the
programme. Building on the local evidence base, generated in the previous
year on sugary drinks, a number of key objectives have been reached including
the launch of GULP - ‘Give Up Loving Pop’. Interest in GULP and Food Active
continues to grow which is evident in this report.

In maintaining its profile amongst public health colleagues, the Food Active

Programme has generated considerable interest nationally and internationally.

Our priority in 2015/2016 remains working closely with Local Authorities within
the North West to support their healthy weight programmes. With this in mind
we are continuing to develop a Local Authority Declaration on Healthy Weight
mirroring previous public health work on tobacco control.

We hope you enjoy the opportunity to review some of the successes from the
previous year. Your support has been invaluable in taking the programme
forward and will be even more critical in supporting the sustainability of the
programme over the forthcoming financial year. We remain committed to
striving to make a positive impact on the health of communities in our region
and reduce levels of unhealthy weight.

Yours faithfully,
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Abdul Razzaqg Robin Ireland
Chair, Food Active Director, Food Active
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BACKGROUND AND AIM OF
CAMPAIGN

Food Active is a regional healthy weight programme, commissioned in 2014/15
by 22 of the 23 local authorities across the North West of England. The
programme was initiated in 2012 as a collaborative commitment by Directors of
Public Health to address obesity, following the launch of the Government White
Paper 'Healthy Weight Healthy Lives’. The Food Active brand was successfully
launched in late 2013 using a website, e-bulletin and social media and is

growing in recognition.

Despite the positive progress being made to improve healthy weight in our
region, obesity remains a challenging public health issue as the proportion of
adults with an unhealthy BMI continues to increase. QOF data on obesity
prevalence indicates levels of 12% in the North of England compared with 9% in
the London and South Commissioning Regions. The most recent NCMP Data
available (at December 2014) indicates a slight increase in overweight and
obesity. Figures for childhood obesity 2013/2014 indicate the prevalence of
obesity in reception is 9.5% (an increase from 9.3%) and in year 6 obesity affects

19.1% of children (an increase from 18.9%).
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In addition we have seen growing concern over the contribution of sugar in the
diet to excess calorie intake. Public Health England set out their strategy on
sugar reduction in their recent paper ‘Sugar Reduction: Responding to the
Challenge’ (June 2014). The Scientific Advisory Committee on Nutrition (SACN)
produced a draft report on ‘Carbohydrates and Health” and the WHO has set
new guidance on sugar intake.

The Food Active programme aims to add value locally to tackling obesity
through a collaborative approach, with a specific focus on population level
policies that will have an impact on excess weight. Priorities include to:

1. Advocate for the use of price and availability of sugar sweetened
beverages to change consumption behaviour to impact on obesity rates.

2. Advocate for stronger national regulatory controls on the advertising of
junk food to children.

3. Advocate for spatial planning measures locally to increase physical activity
e.g. 20mph zones.
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As in previous years the programme has been governed by a Leadership Board
of key stakeholders with a particular interest / specialism in the prevention of
obesity and promotion of healthy weight. The board is chaired by Abdul
Razzaq, on behalf of the Directors of Public Health in the North West. An
Executive Group with representation from the public health community across
the North West meets regularly to support the delivery of Food Active and

assess progress against agreed targets.

In addition a network of 300 plus stakeholders has been established with an

interest in the programme, receiving regular e-bulletins.

SPECIFIC OBJECTIVES
2014/15

Specific Objectives 2014/2015

1. Develop a public facing campaign that supports the local evidence base
on sugary drinks.

2. Develop a framework that will support local authorities deliver local
healthy weight policies and plans.

3. Build capacity within the region through knowledge exchange on
effective policies and interventions that promote healthy weight.

4. Continue to develop partnerships with external organisations to support
advocacy objectives.

5. Continue to advocate and support national and international policies
which support the programme objectives.

6. Seek further sustainability of the campaign into 2016/17.
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OUTPUTS

The GULP ‘Give Up Loving Pop’ Campaign was launched in February half term
2015 using roadshows across the North West incorporating a strong visual
campaign, factual information and social media to demonstrate the harm
associated with excessive consumption of sugary drinks. The campaign
targeted at children, young people and families successfully provided an
opportunity to engage in over 2,400 conversations with the public and
provoked extensive local and national radio and print media coverage. During
the week of its launch the GULP website received: 5,847/ page views and the
GULP Twitter account: 61,378 Tweet impressions.

Local Authority Declaration on Healthy Weight; During August 2014, Food
Active organised and hosted a meeting with members of both its Executive and
Leadership groups along with expert stakeholders to initiate discussions on the
principles of drafting a local authority commitment to address obesity. The
rationale for developing such a document is based on the principles of the Local
Authority Declaration on Tobacco Control. The event informed initial
discussions on the focus, priorities for action and overarching vision for the
policy tool, to consider engagement and support within local authorities and a
process for its development and possible timescale. Further workshops were
then delivered across the region with key stakeholders in three local authorities.
The objectives were to consider the proposed content and local variation in
relation to priorities and issues affecting policy development and decision
making, engagement with key council members and national and local

endorsement. These events resulted in the development of a draft declaration.
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During 2014/15 Food Active facilitated a number of engagement and best

practice events including:

The Food Active Commercial Determinants of Health Masterclass; which
took place in Manchester during May 2014. It was hosted by the Health
Equalities Group on behalf of the North West Directors of Public Health, the
Association of Directors of Public Health and the Local Government Association,
as an opportunity to learn from leading experts on the commercial determinants
of health.

Developing Effective Local Healthy Weight Policy and Sharing Good
Practice; (December 2014) brought together high-profile speakers, specialist
workshops, the unveiling of the new Gulp campaign and the launch of the Food
Active website, to boost efforts to promote healthy weight across the region.
Keynote Speaker Dr Aseem Malhotra Consultant Clinical Associate to the
Academy of Medical Royal Colleges and Science Director of Action on Sugar,
gave his address on the topic of Sugar, Advocacy or Activism? Case studies
on innovative approaches to addressing healthy weight were presented from
national and regional colleagues addressing food and physical activity.

287 cans of ginger* a year and teeth like Kazakhstan’ - Scotland’s
public agencies respond to sugary drinks (or not?) (March 2015) Dr
Dermot Gorman Consultant in Public Health Medicine and guest speaker from
NHS Lothian Board, Edinburgh gave a presentation to share learning from
approaches in Scotland. Dermot provided an outline of the structure and
governance of public health in Scotland; similar challenges faced due to levels
of poor health, inequalities, the influence of commercial determinants, and the

vision, strategy and initiatives in place to improve poor diet. The event was also
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an opportunity to provide stakeholders with a review of programme delivery in
the context of national policy.

Sustain: Children’s Food Campaign; further to the evidence review and insight
work that has been carried out across the North West on sugary drinks
consumption, a model to show the impact of a duty on sugar sweetened
beverages (SSBs) on overall consumption levels for local authorities in the North
West of England has since been developed. The model predicts the effect of a
20% duty on obesity prevalence, associated non-communicable diseases and
costs to the NHS. The modelling tool has been developed for use across
London boroughs and has been used to launch an initiative by the Children’s

Food Campaign. http://www.sustainweb.org/childrenshealthfund/

A presentation has been given to the Social Society of Medicine and a paper is
due to be published shortly.

Food for Real Film Festival (Liverpool); in collaboration with Food Active the new
documentary film 'Fed Up' was shown to raise awareness of the growing
concerns over excess sugar consumption. The film screening was followed by a
'Sugar Debate’ which included panel members from the community, Food
Active, Action on Sugar and the University of Liverpool.

London Growth Borough's Masterclass on Commercial Determinants of Health;
Food Active has also taken part in a masterclass with public health colleagues in
London to showcase GULP and the development of the Local Authority
Declaration on Healthy Weight.
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http://www.sustainweb.org/childrenshealthfund/

Food Active has been involved in efforts to protect children and young people
from junk food & drink marketing, collaborating with health campaigners from
the British Heart Foundation, the Children's Food Campaign and others to call
for; a ban on junk food advertising before the 9pm watershed and tighter

regulation for online marketing of junk foods.

Media and communications; members of the Food Active team have spoken on
a range of issues focusing on excess weight, sugar reduction and associated
policies including an appearance on BBC North West's Inside Out programme,
BBC Radio Merseyside and BBC Manchester, BBC Radio Five Live and in media
print; Daily Mail, Manchester Evening News, CNN Money, the International
Journal of Health and Education and the British Medical Journal.
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Gulp Roadshow in Salford, 16t February 2015.

Funding has been secured from 16/23 North West Local Authorities in
2015/2016 with a 10-15% reduction on 2014/15 funding reflecting further
reductions generally in local authority budgets.
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PROGRESS AGAINST
OBJECTIVES

To develop a public facing campaign that supports the local
evidence base on sugary drinks

OMilestones have been met: Give up Loving Pop campaign
successfully launched across the North West, including a campaign
website, Twitter and Facebook page. An evaluation of the campaign is
available on request.

To develop a framework that will support local authorities deliver
local healthy weight policies and plans

OMilestones have been met: a Local Authority Declaration on Healthy
Weight has been drafted in collaboration with stakeholders.
Endorsement for the draft document will be sought before launching
with early adopters.

To build capacity within the region through knowledge exchange
on effective policies and interventions that promote healthy
weight

OMilestones have been met: four events have been facilitated within
the region on local and national policy relating to healthy weight.
International, national and local experts have contributed to the
agendas and learning has been used to develop the capacity of the
Food Active programme and support stakeholders locally.

To develop partnerships with external organisations to support
advocacy objectives

OMilestones have been met: in addition to existing links with national
organisations, further relationships have been developed with others
including (the University of Chester, the Children’s Food Campaign
and the London Growth Boroughs).
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Abdul Razzag and Dr Aseem Malhotra at the Food Active Sharing Best Practice Conference
held in Manchester 4th December 2014.

To advocate and support national and international policies which
support the programme objectives

OMilestones have been met: Advocacy and policy support
undertaken as agreed.

Seek further sustainability of the campaign into 2015/16

[OMilestones have been met: Funding secured. Please see Appendix
1.
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NEXT STEPS

Important next steps for the programme will be to continue to build support and
endorsement for the Local Authority Declaration on Healthy Weight, working

with early adopters to secure sign up.

Further development of the GULP campaign and its key messages will also be a
priority for the forthcoming year with consideration given to how the campaign
can be further targeted with relevant communities across the North West and

the development of appropriate tools for engagement.

Although funding has been secured for the programme into 2015/2016 this is
much reduced in comparison to previous years as a result of continued local
authority budget cuts (greater than 50% deficit on last year). The programme is
now funded by 16 Local Authorities in the North West. Sustainability and
identifying additional funding in 2015/2016 will be key to the programmes
continued development and delivery.
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CONCLUSIONS

2014/15 has proved to be another successful year for the Food Active
Programme. Despite a reduction in funding on the previous year a number of
key objectives in relation to the overarching priority on addressing price and
availability of sugary drinks have been achieved. The local evidence collated
across the North West has been used to inform and inspire the public
engagement campaign- GULP.

In addition to the sharing and dissemination of best practice, the Commercial
Determinants of Health Masterclass provided the insight to consider learning
from Tobacco Control and the concept of the Local Authority Declaration on
Healthy Weight. Engagement in the development of this document from local
stakeholders has been immensely helpful in considering how such a tool can
support consideration of healthy weight across all local government policies.
Although in its infancy the declaration has sparked interest from colleagues

nationally.

Food Active has continued to engage in debate and support for local and
national population level polices that are effective in reducing unhealthy weight

and continues to maintain a good profile and media presence.
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Appendix 1.
Financial Report for 2014-2015: Food Active
Allocated

INCOME
Carry Forward 13/14 £60,000.00
Local Authority Funding | £90,808.20

Medicash Grant £7,000.00
TOTAL £157,808.20
EXPENDITURE

Staff, consultancy, £85,006.83
expenses

Campaigns £35,000.00
Conferences £6,110.50
Travel and £5,967.46

Miscellaneous
Food Active Welbsite £7,000.00
TOTAL £142,644.79

Carry forward £15,163.41
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FOOD
ACTIVE

FOODACTIVE.ORG.UK
@FOOD_ACTIVE
FOODACTIVE@HEGROUP.ORG.UK

c/o Health Equalities Group
2" floor, 151 Dale Street
Liverpool, L2 2]H

0151237 2686

This report has been authored by Nicola Calder, Food & Nutrition Lead at
Health Equalities Group. (Published May 2015).
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