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Prevalence of excess weight among 
children

National Child Measurement Programme 2014/15

2Patterns and trends in child obesity

Child overweight (including obesity)/ excess weight: BMI ≥ 85th centile of the UK90 growth reference

One in five children in Reception is overweight or obese (boys 22.6%, girls 21.2%)

One in three children in Year 6 is overweight or obese (boys 34.9%, girls 31.5%)



Prevalence of obesity among children
National Child Measurement Programme 2014/15

3Patterns and trends in child obesity

Child obesity: BMI ≥ 95th centile of the UK90 growth reference

Around one in ten children in Reception is obese (boys 9.5%, girls 8.7%)

Around one in five children in Year 6 is obese (boys 20.7%, girls 17.4%)



Obesity prevalence by deprivation decile
National Child Measurement Programme 2014/15

4Patterns and trends in child obesity

Child obesity: BMI ≥ 95th centile of the UK90 growth reference
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Overweight and obesity among adults
Health Survey for England 2011-2013

5Patterns and trends in adult obesity

Adult (aged 16+) overweight and obesity: BMI ≥ 25kg/m2

More than 6 out of 10 men are overweight or obese (66.2%)

More than 5 out of 10 women are overweight or obese (57.6%)



Obesity among adults
Health Survey for England 2011-2013

6Patterns and trends in adult obesity

Adult (aged 16+) obesity: BMI ≥ 30kg/m2

One out of four men

is obese (24.7%)

One out of four women

is obese (24.9%)





Our Obesogenic 

Environment
↓ ↓ Costs ↑↑ Availability ↑Portion sizes



Junk Food Marketing: 
Aggressive, Relentless

Recommended diet vs the

Advertised diet



if

Obesity prevention was as 

easy as telling individuals to 

eat less & move more 

then 

we would not have an 

obesity epidemic 

Our Obesogenic 
Environment
↓ ↓ Costs ↑↑Availability 

↑Portion sizes



North West Directors of 
Public Health
In 2014, their ‘Top Ten for Number Ten’ public health 

manifesto included:

– a call for a sugar sweetened beverage duty at 20p per litre

– A ban on the marketing of HFSS foods before 9pm to reduce children’s 

exposure to unhealthy food marketing

– Introduce policies to encourage active travel and use of public 

transport to improve the quality of local environments and improve 

road safety, health and wellbeing.





WHO: Ending Childhood 

Obesity (2016)



Children’s Health Fund

• Set up by Jamie Oliver and Sustain.

• Aims to get restaurants and cafes to 
put a 10p sugary drinks levy on non-
alcoholic soft drinks on their menu 
with added sugar.

• Revenues raised will be paid into the 
Children’s Health Fund which will 
then distribute grants to programmes 
and schemes aimed at improving 
children’s health and food 
education.



Simon Stevens promises levy on sugary 

foods and snacks as he urges ministers 

to force food firms to take action  
Guardian 17 Jan 2016



Eatwell Guide



Government Levy on High Sugar 
Drinks

“A levy or tax was 1 of 8 recommendations from PHE’s evidence review on sugar 
reduction and is a stunning early indication of the Government’s commitment to 
reducing child obesity……..the money raised will be used to boost funding for school 
based exercise and sport”

Duncan Selbie, Chief Executive of Public Health England https://www.gov.uk/government/news/levy-

on-high-sugar-drinks-phe-statement

Childhood Obesity Strategy…… what’s next?

• strong measures to control marketing of junk food (including online)
• increased powers for local authorities to control proliferation of fast food outlets

https://www.gov.uk/government/news/levy-on-high-sugar-drinks-phe-statement


Thank you

Email: foodactive@hegroup.org.uk
www.foodactive.org.uk
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