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It is my pleasure to welcome you to the sixth annual report from Food Active,
on what has been yet another successful year for the programme which has
placed the organisation in its strongest position yet.

FOREWORD

Food Active’s work is more vital than ever before.

National surveillance data indicates that the obesity crisis in England is
showing few signs of slowing down and we now have some of the highest
obesity figures in childhood across Europe. What's more, the gap
between the most deprived and least deprived continues to widen,
meaning health inequalities continue to persist in our most disadvantaged
communities, something that has been acknowledged once again by the
UK Government in the recently published Green Paper Advancing Our
Health: Prevention in the 2020’s.

Over the past 12 months, despite months of political turmoil relating to
Brexit, we have seen the Government propose several bold actions in a
bid to tackle the environmental drivers of overweight and obesity as part
of the second chapter of the Childhood Obesity Plan in June 2018.
Whether or not some of these proposals will get over the line remains to
be seen, but it is the role of health campaigners such as Food Active to
continue to lobby policymakers to ensure they step up to the plate and
put the health of the future generation first. And that is exactly what Food
Active has done, through research, knowledge sharing and advocacy.

At a local level, Food Active has continued to add value to local authority’s
programmes. To pick out of a few examples, we have continued to
support the adoption of the Local Government Declaration of Healthy
Weight (HWD), helping councils to adopt a whole systems approach to
tackle obesity. A fantastic 16 councils across the North of England have
now adopted the HWD — | would like to congratulate Leeds City Council
for being the first local authority outside the North West to adopt. The
HWD continues to gain momentum, with exciting work ongoing in local
authorities in the South West and Yorkshire and Humber towards
adoption in the past 12 months and continuing into the next financial year.

We were also delighted to launch our Kind to Teeth (KTT) campaign this year to
mark National Smile Month with commissioning local authorities, as part of our
work around sugar-sweetened beverages. KTT forms as part of the Give Up
Loving Pop campaign, with a focus on preventing poor oral health in the early
years (0-5s). Food Active has also carried out some excellent research,
including additions to the Parents’ Perspectives series, insight work at local
authority level and two research projects looking at the availability and
marketing of less healthy food and drink in both food and non-food retailers,
the latter working closely alongside the UK Health Forum and Public Health
England to produce a series of reports. Looking forward to what is already
stacking up to an even bigger year for the organisation, Food Active will
continue to influence policy and address unhealthy weight at a local and
national level; to deliver interventions and campaigns to promote healthier
weight with a focus on populations who suffer the greatest level of health
inequalities; and to undertake research and develop strategies to lobby and
advocate on issues pertaining to unhealthy weight and the impact of both food
and built environment.

| would like to take this opportunity to thank all

of our commissioning local authorities for their

continued support, and to those who joined

the programme in 2017/18. | hope you see the

value in being part of the Food Active network.

The support from commissioning local

authorities has been paramount to the success

of the programme and we hope you enjoy this

report as a chance to reflect on some of the

successes we have achieved as a collaborative.

Yours faithfully
Matt Ashton
Lead Director of Public Health, Food Active
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v E ...is a healthy weight programme delivered by the Health Equalities Group, and

commissioned by local authority public health teams, NHS organisations, and PHE

teams at both regional and national level. Originating in the North West of England, the

programme was initiated in 2012 as a collaborative commitment by the North West

Directors of Public Health to consider population level policies to address obesity that

add value to local programmes and services. The Food Active brand was successfully
launched in late 2013 and year on year, continues to grow in recognition as a reputable
and influential organisation working on the healthy weight agenda.
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FRAMING THE ISSUE: What are we up against?

Childhood obesity is a complex issue that is driven by a significant number of factors, ranging from biological, to our social environment to the area we
are brought up in. There is no one single solution and the issue requires a multi-faceted approach involving a wide range of stakeholdersin order to
effectively tackle the problem. National government, local government, industry, parents, schools and the healthcare system all have their part to play.

Prevalence of overweight and obesity among children (NCMP 2017/18) In2017/18...
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by the time they leave school
aged 10-11 years old

10%

5% Severe obesity among 10 -11 year olds has
M increased by more than a third since
0% ‘ ‘ . , : : : . 2006/07 to 4.2%, its highest rate ever.

2006/07 2007/06 2008/09 200910 2010/11 201112 2012713 2013/14 2014/15 2015/16 2016/17 201718

r
a
R
1
S
p

=0 Reception
girls

_;
]
S

Excess weight prevalence
(%]
]
=

Obesity does not affect all groups equally. Obesity prevalence for children living in the most deprived areas was more than double that of those
living in the least deprived areas for both reception and year 6. In year 6, 26.8% in the most deprived areas were obese, compared to just 11.7% in
the least deprived areas
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POLICY LANDSCAPE

2018/19 brought some important changes to the policy landscape on action to tackle childhood obesity in England.

/ Q \ *  Finally implemented after a 2 year gap to encourage industry to reformulate
b . their products to below the levy thresholds.

SOft D rin kS @O »  Estimations suggest that ~50% sugary drink brands have taken steps to reduce
sugar. Soft drinks giant Britvic (who owns |20, Fruit Shoot and Robinson’s) claim
I nd UStry Levy that 94% of their product range is now exempt from the levy.

April 2018 *  Revenue collected from the levy will help fund physical education activities, the
Healthy Pupils Capital Fund and provide a funding boost for breakfast clubs in
\ / over 1,700 schools. By Nov 2018, a total of £153m had been collected.
*  The Government will consider extending the levy to milk-based drinks in 2020

*  Published in June 2018 after the first chapter was released in August 2016,

/@ Ch i I d h OOd %\ which included many proposals that were scrapped from the first edition.
. *  Six consultations were proposed including reducing the advertising of
O beS|ty Pla n: unhealthy food and drink on TV and online, restricting promotions of less
healthy food and drink by price and place, energy drink sales ban to minors,
C ha pter 2 mandating calorie labelling in the out of home sector, improving the
June 2018 Government’s Food Buying Standards and Healthy Start Vouchers.
\ / *  Other proposalsincluded a childhood obesity trailblazer programme for local

authorities, reviews of the sugar and calorie reduction programmes and more.

But, with several of the consultations proposed in Chapter 2 being subject to delays and many proposals from Chapter 1
failing to get off the ground, the Soft Drinks Industry Levy will have limited impact when working alone. We need to see more
policies implemented urgently that work as part of a wider package of measures that tackle the many drivers of unhealthy
weights and support environments that are more conducive to a healthy lifestyle.
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2018/19: WHAT WE SET OUT TO DO

PROGRAMME AIM

To tackle the social, environmental, economic and legislative factors which influence people’s
lifestyle choices and behaviours

KEY OBJECTIVES

KOI1. To advocate for healthy weight in all policies
and support measures to tackle obesity at local,
regional and national levels

KO?2. Continue to advocate for the use of fiscal
measure and supply restrictions to change
consumption  behaviour of  sugar-sweetened
beverages

KO3. Advocate for stronger national regulatory
controls on the advertising of junk food to children
KO4. Advocate for measures to increase physical
activity through:

- Active travel, specifically walking and cycling, and
improved spatial planning measures e.g. 20mph
zones

- Physical activity promoting settings, particularly
workplaces and schools

FOOD
VE

PROGRAMME ACTIVITIES

To add value to local programmes, services and plans to prevent
obesity through a collaborative approach

To work with partners to bring in additional funding to meet to the
key objectives of the programme

To raise the profile of healthy weight including spatial planning and
active travel in all policies and at all levels

Investigate public perception and level of support for specific policy
interventions that are shown to be effective in achieving and
maintaining healthy weight

Produce a range of resources, policy briefings, communications,
resources and events to disseminate best practice in the
implementation of local programmes and initiatives to promote
healthy weight

To build and strengthen partnership working in preventing
overweight & obesity across the North West

Develop research papers and research partnerships to establish
further evidence to enable policy change at a national and local level



Updated the
HWD
support
pack with
revised case
studies

N

JUNE

HWD included as
best practice in
Childhood Obesity

Plan Chapter 2 and
LGA Childhood

Obesity case studies

HWD Monitoring
Tool presented at
the PHE North
West network
meeting

—

SEPT

Monitoring
and
Evaluation
Tool
launched

KO1: WHAT WE ACHIEVED

\

———

#®1 HWD included in
PHE resource to
support local
authorities to
tackle childhood

obesity
{4

OCT

Liverpool City Council

sign their Declaration
at a launch event,
alongside 7 NHS

hospital trusts signing

up to the NHS Partner

Food Active supports
Devon's Healthy

Weight Summit J

Pledge )

NOV

Work
commences
on the NHS
Declaration

with two
masterclass
events in the
South West )

Food Active North
West network
meeting held to
share experience of
adopting the HWD

FEB

Food Active

presents at Leeds
City Council HWD

launch event )

Vs i)
Safeland?”
"C

Food Active presents
at Kirklees HWD launch

.

event

MAR

Food Active
presents the HWD
at the Blackburn
with Darwen
Healthy Weight

Summit, marking
two years since

they adopted j



https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/718903/childhood-obesity-a-plan-for-action-chapter-2.pdf
https://www.local.gov.uk/sites/default/files/documents/22.16%20-%20Health%20weight%2C%20healthy%20futures_WEB.pdf
http://www.foodactive.org.uk/healthy-weight-declaration-update-at-public-health-england-north-west-network-meeting/
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/750679/promoting_healthy_weight_in_children_young_people_and_families_resource.pdf
http://www.foodactive.org.uk/liverpool-city-council-and-partners-sign-the-local-government-declaration-on-healthy-weight/
http://www.foodactive.org.uk/food-active-supports-devons-healthy-weight-summit/
http://www.foodactive.org.uk/leeds-city-council-signs-up-to-the-local-government-declaration-on-healthy-weight/
http://www.foodactive.org.uk/the-healthy-weight-declaration-sharing-the-learning-kirklees-council/
http://www.foodactive.org.uk/blackburn-with-darwen-hosts-first-healthy-weight-summit/

GULP Training
session delivered
by Food Active
and Healthy Stadia
to football coaches
in Lancashire

Launched our new
Kind to Teeth
campaign to
coincide with

National Smile

Month, supported

by 6 local authorities

KO2: WHAT WE ACHIEVED

Sugar-sweetened beverages

Tameside launches it’s
second GULP campaign in
secondary schools across

the borough with
assembilies, lessons and
promotional materials

4-week GULP programme
launched with coaches from
Fleetwood Town, Preston
North End and Accrington
Stanley in partnership with
Healthy Stadia and
Lancashire County Council

Food Active
submitted a
response to the
Department for
Health and Social
Care consultation
to end the sale of

energy drinks to
children

Blackpool launches Kind

to Teeth campaign with
bottle swap initiative

+. = ®1 GULPincluded in
‘\‘ PHE resource to
\‘ support local
! authorities to
\tackle childhood
—— obesity

GULP Lancashire
evaluation by
Liverpool John

Moores University
published by
Healthy Stadia

Cheshire West and

Chester launch their

first GULP
campaign with the
Changed4life
champions training

Rochdale launches
second GULP

campaign with

, 1 ‘-_T'- primary schools in
ﬁ the borough

give
up
guip.
pop

SPECIAL EDITION BULLETIN

FOOD
vE

GULP Special Edition
Bulletin launches

GULP Sugar
Reduction
Workshop held at
PHE Healthy
Schools Event in
Manchester



http://www.foodactive.org.uk/projects/kind-to-teeth/
http://www.foodactive.org.uk/football-teams-in-lancashire-team-up-to-launch-give-up-loving-pop/
http://www.foodactive.org.uk/wp-content/uploads/2018/11/Food-Active-Energy-Drinks-Consultation-Response1.pdf
http://www.foodactive.org.uk/giveuplovingpop-returns-to-rochdale-primary-schools-to-help-fight-tooth-decay/
http://www.foodactive.org.uk/cheshire-west-and-cheshire-prepares-to-giveuplovingpop-this-january/
http://www.foodactive.org.uk/tameside-launches-second-giveuplovingpop-campaign/
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/750679/promoting_healthy_weight_in_children_young_people_and_families_resource.pdf
http://www.foodactive.org.uk/kind-to-teeth-campaign-launches-in-blackpool-to-help-promote-healthier-drink-choices-in-the-under-5s/
http://gbta52a0wm42bh4v13i9s90n.wpengine.netdna-cdn.com/wp-content/uploads/2018/12/GULP-Lancashire-Evaluation-Report-FINAL.pdf
https://mailchi.mp/7cb804e08d66/g967vdkl8m-2429977

KO3: WHAT WE ACHIEVED

Junk food marketing to children

Food Active presents the findings at
Cancer Research UK consultation

Published ‘Parents

Perspectives of Junk
Food Marketing to

Children’ report with
the Children’s Food
Campaign, with
engaged with 370
parents in the North
West

Joint project commenced
with Sustain ‘Action on
Advertising’ to understand
the extent of HFSS outdoor
advertising across the
country. Set up a working
group with representation
across the N.West
(published April 2019)

Food Active launch
new North West
survey on purchases
of price promotions

to inform
consultation
response

Attended and
participated in the
Obesity Health
Alliance and
University of Liverpool
workshop to discuss
9pm watershed on
advertising of HFSS
food and drink on TV
and online media

Lobbied the Coca-Cola
Christmas Truck Tour and
provided support to local

authorities wishing to

object a visit in their area
(although it was not used as there
was only one visit to the North West,
down from 4 the previous year)

workshop in London

‘Purchases of price
promotions on less

healthy food and drink
in the North West’

research report
published by Food
Active

Held a North West consultation
event to discuss the recently
published consultation to
restrict promotions of HFSS food
and drink. Guest speakers
included Dan Parker (Living
Loud/Veg Power), Caroline
Cerny (OHA) and CRUK.

Food Active and UK Health
Forum publish reports looking

at the availability and marketing
of less healthy food and drink in

the traditional non-food retail
sector, commissioned by
Public Health England.



http://www.foodactive.org.uk/food-active-is-seeking-views-on-price-promotions-on-unhealthy-food-and-drink/
http://www.foodactive.org.uk/coca-cola-truck-tour-2018-dates-announced/
http://www.foodactive.org.uk/wp-content/uploads/2019/02/Food-Active-Price-Promotions-on-Less-Healthy-Food-and-Drink.pdf
http://www.foodactive.org.uk/wp-content/uploads/2018/06/Junk-Food-Marketing-to-Children-a-study-of-parents-perceptions.pdf
http://www.foodactive.org.uk/new-research-from-food-active-and-the-uk-health-forum-shows-unhealthy-food-and-drink-options-dominate-choices-at-non-food-retail-environments/

OTHER PROJECTS AND AREAS OF WORK

Annual conference: ‘Childhood
Obesity: Let's Start at the Very
Beginning’ (Nov 18)

2 x Food Active Network Meetings
(July 18 and Feb 19)

North West Consultation Event on
Promotions Consultation (Feb 19)

CONSULTATIONS

We also responded to the Department
for Health and Social Care's
consultation to mandate calorie
labelling in the out of home sector, as
part of the proposals outlined in the
Childhood Obesity Plan, Chapter 2.
You can view our official response in
support of the proposals here.

%\/51.%@

N

VULNERABLE GROUPS

Successful application to BUPA to
design and deliver a 6-week nutrition
and social inclusion course to elderly
male carers in Liverpool, in partnership
with Local Solutions and the Liverpool
Carers Centre. Steering group and
consultations have been set up with a
view to delivering the pilot training in

MEDIA ACTIVITY

smmnsmoum
SUGAE ‘v _¢

R,

BATTLEAGAINST SUGAR -
This year we engaged in lots of
media activity, including the launch
of the Liverpool City Council's
‘Save  QOur Kids From Sugar’
campaign which we provided
nutrition support to. We also
featured on several BBC
Merseyside radio programmes to
discuss news stories around obesity
and sugar.

FOOD
ACTIVE

POSITION

Active travel and healthy weight
Energy drinks
Healthier vending
Healthy weight in pre-pregnancy
Healthy weight in pregnancy
Healthy weight in the early years
Health harms of high street
giveaways

You can access the statements here.

ACTIVE TRAVEL (KO4)

Marked National Walking Month
and Walk to School Week with
guest blogs from Living Streets
Published ‘Active travel and healthy
weight’ position statement

Guest blog from UK Health Alliance
on Climate Change for Walk to
Work Day 2019

£ A ia



http://www.foodactive.org.uk/food-active-conference-2018/
http://www.foodactive.org.uk/food-active-and-local-solutions-launch-have-fun-cooking-project-with-elderly-male-carers/
http://www.foodactive.org.uk/category/position-statement/
http://www.foodactive.org.uk/wp-content/uploads/2018/12/Mandating-calorie-labelling-in-the-out-of-home-sector-Food-Active-Response-FINAL.pdf
http://www.foodactive.org.uk/guest-blog-small-steps-big-change/
http://www.foodactive.org.uk/wp-content/uploads/2019/04/Food-Active-Position-Statement-Active-Travel.pdf
http://www.foodactive.org.uk/guest-blog-can-cycling-to-work-help-address-growing-concerns-of-obesity-air-pollution-and-climate-change/
http://www.foodactive.org.uk/new-save-our-kids-from-sugar-launched-in-liverpool/

OTHER PROJECTS CONTINUED...

Foodin Care

Conducted

consultations with TOGETHER
BAME communities to @ FOR LIVERPOOL

incorporate new FOR GOOD ; Steering group set up for the Food in
BAME specific content Funding granted from . ' Care charter. Representatives include:

into the current Food LCVS to develop a ‘@ =
in Care Train the ‘Care Leavers Food : ~ S —_ === BECOME “

8 ARV PR DDA AR

Trainer package Champions’ course : b ' Knowsley

: H Council
with C'a re Leavers in Delivered another successful two “FosterTaIk, D C P

Liverpool days Food in Care train the trainer B NS

course held in Manchester, to Tameside and Glossop BARNSLEY

Integrated Care

foster carers and social care staff N Foundation Trst

N I C E National Institute for
Health and Care Excellence o
Registered as a stakeholder for
review of NICE Guidelines for .
Looked After Children and attended ACEducatlon
first scoping workshop in London

New online Food and Nutrition
course for carers of children

. . and young people in care
Four free two days train the trainer courses launched in partnership with

deljvered in Manchester fromjune to July, - Published @ AC Education
following a successful funding bid to Awards for = | asaSafeguarding
All. The evaluation report published : =\ Issue’ position
demonstrated high satisfaction rates from all — | statement on the

delegates in attendance. Food Active
website.


http://www.foodactive.org.uk/wp-content/uploads/2018/11/Position-Statement-Food-in-Care2.pdf
http://www.foodactive.org.uk/new-online-food-and-nutrition-course-for-carers-of-children-and-young-people-in-care/
http://www.foodactive.org.uk/wp-content/uploads/2018/10/Food-in-Care-Training-evaluation-2018.pdf
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What people say about us...

‘ ‘ Reflecting on my involvement with the Food Active team whilst I've been at Blackpool Council ... we've been on a journey together introducing the
Local Authority Declaration on Healthy Weight, and bringing it to life through campaigns like GULP and Kind to Teeth. ['ve really enjoyed working with
the Food Active team on this agenda, from our earliest discussions about the Declaration they have been supportive, creative in helping us to gain
commitment, embed local action, and creating opportunities to share and learn with colleagues regionally, nationally and internationally. , ,

Lynn Donkin, Public Health Specialist, Blackpool Council

‘ ‘ Working with Food Active ensures we have the vital input of those working at a local level into our policy development. This has been
particularly impact when considering the impact of various policy on inequalities. We also value the teams nutrition expertise into our collective

work around reformulation. ,
Caroline Cerny, Alliance Lead, Obesity Health Alliance

‘ ‘ As an academic working in the field of public health, it's been really beneficial to have Food Active as a local partner striving to achieve similar goals in
terms of healthier food environments including reduced marketing of unhealthy foods and drinks to children. They manage to effectively combine
local community engagement and initiatives with action at Government level to promote evidence-based policy, which is no mean feat! Although
based physically in the north west, their impact is felt across the country and | feel lucky to be able to work so closely with them on these issues. | look
forward to continuing and building on our collaborations in the coming year!

Dr. Emma Boyland, Senior Lecturer in Appetite and Obesity, University of Liverpool

‘ ‘ I've always valued the public health nutrition expertise in the Food Active team. Food Active projects and activities complement, support and
enhance our public health efforts locally on food, whether by creating campaigns or projects we can get involved with, tackling issues that we may
not be able to, or by bringing information and learning opportunities to the region. | find it a valuable network to be a part of.

Liz Harris, Population Health Programme Manager, Tameside Council



A Food Active publication

Report written by Alex Holt MSc. ANutr.
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July 2019

Food Active is a North-West based healthy
weight programme of work working at a
regional and national level to tackle

unhealthy weight.
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