‘Setting the scene –
The Childhood Obesity
Plan, Chapter 2’

Jason C G Halford,
Emma J Boyland,
Charlotte Hardman,
Vicky Fallon,
Joanne Harrold

Food Marketing to Children
• Original childhood obesity plan (2016) did not commit the
Government to strengthen polices to further restrict food
marketing to children despite robust evidence.
• CAP have introduced new rules (2017) to restrict nonbroadcast unhealthy food marketing to children (came into
effect summer 2017).

• Doubts remain about how effective these rules will be in
reducing children's actual exposure (implementation,
monitoring, enforcement.

Marketing: What did we get?
1.

9pm watershed
•
•

2.

Consult before end of 2018 on watershed for TV food advertising
And on similar protection for children viewing adverts on line

Robust independent review of efficacy of CAP rules
•
•

3.

Will consider if self regulation basis of CAP continues to be the right approach or
whether legislation is necessary
New restrictions would be effective for digital space taking into account
consumption of the media and enforcement options.

Develop policy to cover food packaging, in store promotion and
sponsorship activities
•
•

4.

Ban price promotions (BOGOF, multi-buys and unlimited refills)in retail and out of
home sector – consulting 2018
Ban promotions at checkouts, end of aisles or store entrances – consulting before
end of 2018

Adopt updated Nutrient Profiling Model from PHE anticipated to include
more stringent thresholds for sugar for all food marketing policies?
•

Not mentioned but seems to be happening

Family Food Insecurity
• Recommitment to Healthy Start Scheme to support those on low incomes
purchase healthy food is welcome and does provide some level of nutrition
and food security.
• Limited by i) price rises, ii) narrow eligibility restrictions and iii) only aimed at
families four and under.
• Greater availability of energy dense foods (HFSS) and unhealthy food outlets
in more deprived areas will drive SES disparities in obesity.

Food Security: Recommendations and responses
1.

Legislation to prevent the proliferation of unhealthy food outlets in
low income areas.
• Trailblazer program for LAs to show what can be achieved with existing
powers
• Support for LAs who want use their powers

2.

Widened fruit and veg voucher schemes to more families living in
poverty and promote alternative models such as community food
hubs.
• Consult on using Healthy Start Voucher Scheme to support children from
lower income families

3.

School breakfast and holiday food clubs need to be funded (widen
free school meal eligibility).
• Funding for breakfast clubs in disadvantaged clubs mentioned (SSB levy?)

Is this happening?

Food choices and eating behaviour and learnt
and reinforced from an early age
Early food environmental, maternal diet and
feeding practices

Pregnancy and Early Nutrition.
Recommendations and response
• The childhood obesity plan (2016) made little commitment to the first 1001
days from conception to the age of 2 years. Despite cross party recognition in
the 1001 Critical Days Manifesto.
• Optimal nutrition during this period has a profound impact on a child’s growth
and development. Effect are observed across the lifespan - key window of
opportunity for intervention.

Consult on plans to use Healthy Start Vouchers for additional support for
low income families.

Other Recommendations:
What we got
1. Reformulation:
•
•

Continued push 20% reduction in sugar (5% a
year).
Legislation in 2020 possible if industry fails to
met target

2. The SSB levy:
•

•

Sugary milk drinks may be included from
2020
2018 consultation on legislation banning sale
of energy drinks to children

3. Calorie labelling:
•

•

Legislate mandatory consistent labelling for
restaurants, cafes & takeaways in 2018
Post EU options for world leading simple
nutritional labelling?

