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https://www.mondelezinternational.com/About-Us/Responsible-Marketing
https://www.gov.uk/government/publications/childhood-obesity-a-plan-for-action/childhood-obesity-a-plan-for-action
http://www.foodactive.org.uk/wp-content/uploads/2018/06/Junk-Food-Marketing-to-Children-a-study-of-parents-perceptions.pdf
https://www.asa.org.uk/advice-online/food-hfss-media-placement.html#outdoor-media
https://www.asa.org.uk/advice-online/food-hfss-media-placement.html
https://www.sustainweb.org/news/jun19_benjerry/
https://www.sustainweb.org/news/jan20_mcdonalds_broken_promise/
https://www.local.gov.uk/childhood-obesity-trailblazer-programme
https://www.london.gov.uk/what-we-do/business-and-economy/food/tfl-junk-food-ads-ban-will-tackle-child-obesity
http://www.foodactive.org.uk/wp-content/uploads/2019/04/Taking_Down_Junk_Food_Ads.pdf
https://mediatel.co.uk/news/2019/11/15/tfl-ad-revenues-unscathed-by-junk-food-ban/

