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FOREWORD

It is my pleasure to welcome you to the seventh annual report from Food Active, marking
yet another busy and successful year for the programme.

Food Activeis...a programme dedicated to supporting local authorities and working collaboratively with
partners to promote healthy weight in communities across the country.

National surveillance data paints a concerning picture; reception girls and
year 6 boys and girls are seeing an upward trend in the prevalence of
obesity. This excess weight is being driven by increases for pupils from the
most deprived areas, offsetting any decreases elsewhere. This is particularly
worrying for our most vulnerable children, who continue to be
disproportionately burdened with health inequalities.

Nationally, there has been some important developments in the healthy
weight landscape in the past 12 months. The Government continued to
consult on proposals featured in the Childhood Obesity Plan, Chapter 2
including the promotion and marketing of less healthy food and drink,
albeit over 6 months later than planned. We also saw the Government
announce the Childhood Obesity Plan, Chapter 3 as part of the Prevention
Green Paper and the launch of the National Food Strategy spearheaded by
Henry Dimbelby. Food Active have been part of the wider advocacy efforts
to keep the pressure on policymakers to turn talk into action.

At a local level, the five childhood obesity trailblazer programmes have
been launched across England, including one in the North West -
‘Healthier Place, Healthier Future’ operating across Pennine Lancashire,
which | am pleased to report Food Active are the official delivery partner. As
a Director of Public Health myself, | am looking forward to following these
programmes and hearing more about their experiences.

Food Active has continued to support the adoption of the Local Authority
Declaration of Healthy Weight (HWD), helping councils to adopt a whole
systems approach to tackle obesity. A fantastic 23 councils across England
have now adopted the HWD. The HWD continues to gain momentum and
the team are busy carrying out a review and refresh of the commitments in
consultation with local authorities within the wider Food Active network.

The HWD Partner Pledge has been launched to support the system-wide
approach to obesity and has successfully been adopted by a number of
organisations. The team are also working hard with local authorities in the
South-West to pilot the NHS HWD.

New projects have been funded to support local populations, one example
is the cooking with company project, supporting older male carers with
cooking skills whilst also providing opportunities for social interaction.
Further work has also taken place to support the GULP, Kind to Teeth and
Food in Care programmes. Food Active has also carried out some excellent
research, including the joint report with Sustain ‘Taking down junk food
ads: how local areas are taking action” and two other exciting new areas
exploring issues relating to food packaging and drinking water.

With the emerging Covid-19 pandemic changing everyday life as we know
it, the Food Active team will strive to continue to deliver on the
programmes three core objectives; influencing policy; delivering
interventions and campaigns and to undertake research and develop
partnerships. | would like to take this opportunity

to thank all of our commissioning local

authorities for their continued support, and to

those who joined the programme in 2019/20.

We are delighted that the network continues to

grow year on year, a testament to the fantastic

partnership approach and innovation we enjoy

across the North West.
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Yours faithfully
Matthew Ashton
Lead Director of Public Health, Food Active
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...is a healthy weight programme delivered by the Health Equalities Group, and
commissioned by local authority public health teams, NHS organisations, and PHE teams at
both regional and national level. Originating in the North West of England, the programme
was initiated in 2012 as a collaborative commitment by the North West Directors of Public
Health to consider population level policies to address obesity that add value to local
programmes and services. The Food Active brand was successfully launched in late 2013
and year on year, continues to grow in recognition as a reputable and influential
organisation working on the healthy weight agenda.
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FRAMING THE ISSUE: What are we up against?

As public health professionals, we are all too aware of the implications overweight and obesity is having on our communities. Given the fact
weight status is influenced by several factors beyond an individual’s control and is far more complex than the ‘eat less, move more’ narrative,
it is important that our approach both at a local and national level addresses the wider determinants of health and adopts whole systems

thinking. But what is the extent of the problem we are facing in the North West?

CHILDREN AND YOUNG PEOPLE
In Reception, obesity prevalence has
increased from 9.7% to 9.9% in 2019-20

In Year 6, obesity prevalence has increased
from 20.2% to 21.0% in 2019-20

In the North West, this rises to 10.8% in
Receptionand 22.8% in Year 6.

There is a strong relationship between
deprivation and child obesity.

Children living in the most deprived areas were
more than twice as likely to be categorised obese,
than those living in the least deprived areas —and the
gap is widening.

Source: Public Health England, National Child Measurement Programme
2019/20

ADULTS

The majority of adults in England in 2018
were overweight or obese (63%).

common among men than women.

In 2018-19, there were 11,117 hospital
admissions directly attributable to obesity.
Thisis an increase of 4% on 2017/18, when
there were 10,660 admissions

@ Being overweight but not obese was more

Adult obesity varied by area deprivation, with those
in the most deprived areas having the highest
mean BMI and the highest prevalence of
obesity.

Source: NHS Digital, Statistics on Obesity, Physical Activity and
Diet, England, 2020



https://digital.nhs.uk/data-and-information/publications/statistical/national-child-measurement-programme/2019-20-school-year
https://digital.nhs.uk/data-and-information/publications/statistical/statistics-on-obesity-physical-activity-and-diet/england-2020
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WHAT IS BEING DONE NATIONALLY?

2019/20 brought some important changes to the policy landscape on action to tackle obesity.

Prevention Green Paper (July 2019)

The Government has published a Prevention Green Paper in July 2019,
setting out how it plans to embed the principle ‘prevention is better than
cure’ across wider society. The plan included Chapter 3 of the Childhood

National Food Strategy (Aug 2019)
DEFRA has commissioned Henry Dimbleby to
conduct an independent review to help the

government create its first national food strategy

for 75 years. The review will seek to address the
environmental and health problems caused by
out food system, among other issues of food
supply and agricultural technology.

Childhood Obesity Plan (ongoing)

Published in June 2018, the Childhood Obesity

Plan: Chapter 2 continued to publish consultations

on measures promised within the strategy. In

2019/20, these included:

* Restricting promotions by price and place
(closed April 2019)

* Introducing a 9pm watershed on HFSS
advertising online and TV (closed June 2019)

* Improving the Government Buying Standards
for Food and Catering (closed July 2019)

Obesity Plan, which featured action in the following areas:

* Commission an infant feeding to support breastfeeding

* Improving the marketing and labelling of infant food

* Introducing nutrition standards for commercially available baby food

* Reviewing the current Multiple Traffic Light Front of Pack Labelling

System.

* Consideration to extend the SDIL to milk based drinks if enough

progress is not made.

» Confirmation of a sales restriction on energy drinks to young people.

The Health and Social Care Select
Committee held an inquiry to
evaluate the progress made on

addressing childhood obesity
since the publication of Chapter 1
in 2016, and consider what the
Government’s next steps should
be to catalyse action.

The outgoing Chief Medical
Officer Professor Dame Sally
Davies publishes an independent
report calling on action across
industry and the public sector to
help the government reach its
target of halving childhood
obesity by 2030.



https://www.gov.uk/government/consultations/advancing-our-health-prevention-in-the-2020s
https://www.gov.uk/government/publications/childhood-obesity-a-plan-for-action-chapter-2
https://consult.defra.gov.uk/agri-food-chain-directorate/national-food-strategy-call-for-evidence/
https://committees.parliament.uk/committee/81/health-and-social-care-committee/news/104600/childhood-obesity-followup-inquiry-launched/
https://www.gov.uk/government/publications/time-to-solve-childhood-obesity-cmo-special-report
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2019-20: What we setoutto do

PROGRAMME AIM

FOOD

To tackle the social, environmental, economic and legislative factors which influence people’s

KEY OBJECTIVES

1. Influence policy pertaining to
healthy weight at a local and
national level

2. Deliver campaigns and
interventions to promote healthier
weight, including a balanced diet
and physically active lifestyles, to

populations  who suffer the
greatest level of health
inequalities;

3. Undertake research and

strategic partnerships to lobby and
advocate on issues pertaining to
unhealthy weight and the impact

of both the food and built
environment.

lifestyle choices and behaviours.

PROGRAMME ACTIVITIES

To advocate for healthy weight in all policies and support measures to tackle obesity at local,
regional and national levels

Continue to advocate for the use and expansion of the Soft Drinks Industry Levy to sugar sweetened
milk and fruit juice drinks, to help change consumption behaviour of sugar-sweetened beverages
Advocate for a 9pm watershed on the advertising of food and drink high in fat, sugar and salt to
children on broadcast TV, online and other platforms of advertising

Advocate for measures to increase physical activity through: Active travel, specifically walking and
cycling, and improved spatial planning measures e.g. 20mph zones; Physical activity promoting
settings, particularly workplaces and schools

To add value to local programmes, services and plans to prevent obesity through a collaborative
approach

To work with partners to bring in additional funding to meet to the key objectives of the programme
Investigate public perception and level of support for specific policy interventions that are shown to
be effective in achieving and maintaining healthy weight

Produce a range of resources, policy briefings, communications, resources and events to
disseminate best practice in the implementation of local programmes and initiatives to promote
healthy weight

To build and strengthen partnership working in preventing overweight & obesity across the North
West

Develop research papers and research partnerships to establish further evidence to enable policy
change at a national and local level



2019-20: What we achieved

KO1: INFLUENCE POLICY

We influence policy at a local and
national level to address unhealthy
weight. Some of are key activities this
work programme included:

* Continuing to support local
authorities to adopt the Local
Authority Declaration on Healthy
Weight (HWD). This year, a further
five local authorities adopted!
Expanding our range of
supporting resources for the
Declaration, including the Partner
Pledge, which was officially
launched by Cheshire West's Eat
Well Be Active group in January.
Continuing to respond to national
consultations pertaining to
introducing new or updating
national policy pertaining to the
food environment.

Continuing development of the
NHS HWD and Cheshire and
Merseyside Prevention Pledge.

See Page 8 for more detail.

KO2: CAMPAIGNS AND
INTERVENTIONS

We deliver interventions and
campaigns to promote healthier
weight, including balanced diet and
physically active lifestyles, to
populations who suffer the greatest
level of health inequalities. Some of
our key activities this work
programme included:

* Continuing to support local areas
to deliver Give Up Loving Pop and
Kind to Teeth campaigns.

Marking GULP’s 5-year anniversary
with a impact and influence report.
Delivering the Food in Care
training to foster carers and
training providers.

Delivering a healthy eating and
social inclusion course for older
male carers.

Marking health awareness
campaigns, including
#WalkToSchoolWeek.

See Page 9 for more detail.
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KO3: RESEARCH AND
PARTNERSHIPS

We undertake research and develop

strategic partnerships to lobby and

advocate on issues pertaining to
unhealthy weight and the impact of
both the food and built environment.

Some of our key activities this work

programme included:

* Publishing ‘Taking down junk food
ads: how local areas are taking
action’ with Sustain in April.
Launched a new survey with the
Children’s Food Campaign to
gather parent’s views on the use of
child-friendly characters on food
and drink packaging.

Published three new position
statements; Active Travel,
Takeaways and  Outdoor Junk
Food Advertising.

Contributed to chapters in the
latest APPG Fit and Healthy
Childhood publications.

See Page 10 for more detail.




W.ork commences g . qar a'r.a
with four local
authorities in the
North East to
work towards
adoption of HWD

City Council
o8 b C(‘E"'.'n-( M | d d
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Responded to the
DHSC consultation
torestrict

Ies%gh

moving forward

&= Gateshead

Responded to the
DHSC consultation
to review the
Government

Buying Standards
for Food and

Catering

#FoodActive2019: Healthy Weight
in all Policies - Two Years On sold-
out conference held in Manchester.

First Stakeholder

Bristol City Council launch their

HWD at a celebration event,

supported by the Mayor and

five partner pledges by NHS
trusts.

NHS HWD pilot phase
launched in the South
West with four trusts.

promotions on less
healthy food by
price and place.

Responded to the
Prevention Green

Paper

Workshop held for the
C&M Prevention Pledge

Scheduled our first
ever webinar to
introduce the HWD
(rescheduled due to
Covid-19 lockdown)

S city oF

YORK

COUNCIL

Responded to
the HSC Select
Committee’s
Childhood
Obesity Follow
Up Inquiry

Responded to the DHSC
consultation to introduce

restrictions on junk food ads
on TV and online.

Borough of
Pendle B
Pendle Council and City of

York Council adopt the
Healthy Weight Declaration

&

We launched our
first ever Healthy
Weight Declaration
Special Edition, in
addition to our
monthly bulletin.
View these editions

HEALTHIER PLACE, HEALTHIER FUTURE

Work commences to support A Py [T e
councils across Pennine
Lancashire to adopt the HWD,
as part of the Healthier Place,
Healthier Future Trailblazer.

Launch of the Healthy Weight
Declaration ‘Partner Pledge’ with
Cheshire West and Chester’s Eat
Well Be Active Group

Devon County Council
adopts the HWD - the
first to do soin the
South West!



https://us2.campaign-archive.com/home/?u=6e58da67be9652a138ec854ee&id=83db54a2ee
https://foodactive.org.uk/what-we-do/influence-policy/nhs-declaration-on-healthy-weight/
http://www.foodactive.org.uk/devon-county-council-become-the-first-local-authority-in-the-south-west-to-adopt-the-healthy-weight-declaration/
http://www.foodactive.org.uk/cheshire-west-and-chester-councils-eat-well-be-active-group-officially-launch-food-actives-healthy-weight-declaration-partner-pledge/
https://foodactive.org.uk/five-reasons-why-we-need-restrictions-on-promotions-of-less-healthy-food-and-drink-by-price-and-place/
https://foodactive.org.uk/five-reasons-why-we-need-a-9pm-watershed-on-broadcast-tv-and-online-junkfoodads/
https://foodactive.org.uk/food-active-welcomes-improvements-to-the-government-buying-standards-for-food-and-catering-services/
https://foodactive.org.uk/foodactive2019-conference-hub-2/
https://foodactive.org.uk/prevention-green-paper-consultation-food-active-response/
https://foodactive.org.uk/food-active-evidence-submission-to-the-health-and-social-care-select-committee-follow-up-inquiry-on-childhood-obesity/
https://foodactive.org.uk/bristol-city-council-adopts-the-healthy-weight-declaration-with-partner-pledges-signed-by-five-local-nhs-organisations/
https://foodactive.org.uk/what-we-do/influence-policy/nhs-prevention-pledge-cheshire-merseyside/
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#WalkToScho Commenced the development of i\ : 148 - & 1
olWeek with anew GULP Key Stage 3 PSHE L S 8 sle
aguest blog Module to tackle the issue of
from Dr Rob sugary drinks and the

. i Noonan environment. ) - g '
Cooking and Company GULP Impactand

launched; Four six-week GULP campaign launched Influence Report

cooking courses for elderly male Second Consultation with with %ﬂhl)arwen published,
carers in Liverpool (funded by Cooking with arents in Knowsle Council, in Secondary featuring 7 local
BUPA) in partnership with the 9 P > €Y Schools across the borough. campaign case
X Company for Parent Champions .
Liverpool Carers Centre . studies
Course project

First Steering Group Third Cooking Final Cooking
meeting held to kick off the with Company

Kind to Teeth Parent Course
Champions Project with
Rochdale and Knowsley.

Food in Care training

with Company delivered in Bracknell
Course

Second
consultation

—— session with
Blackpool Football parentsin

Community Trust Knowsley to

and Blackpool = 4 N, ) Y o et the . . .
Council deliver ; ; Cooking with Company Train

D A Eemme U8 Two deliveries of Food in Care training the Trainer session delivered
GULPto Y4, Y5 and .
training; Train the Trainer course session. to Carers Centre Staff and

in Blackburn and Direct Training Course Champions, to
in Bracknell Forest. continue delivering the
programme post-funding.

Y6's across the GULP pop up stands at
borough as part of Millom’s BeWellFest and
their Fit2Go Burnely’s Buzzin Bee’s day
programme.



http://www.bfcct.co.uk/the-gulp-challenge-returns/
https://theshuttle.org.uk/local-schools-challenged-to-give-up-loving-pop/
https://foodactive.org.uk/cooking-and-company-champions-trained-as-part-of-healthy-eating-and-social-inclusion-project/
http://www.giveuplovingpop.org.uk/wp-content/uploads/2020/03/GULP-Impact-and-Influence-Report-FINAL.pdf
https://foodactive.org.uk/guest-blog-why-arent-all-children-walking-to-school-current-challenges-and-potential-solutions/

Joined 80 other Hosted a
organisations to introductory
sign a Consensus meeting with
Statement on United Utilities to
Sustainable Public discuss partnership
Health, co- , ; ' opportunities with
ordinated by CRUK. Facilitated focus N : ; GULP.

groups with parents in POSITION
Halton, Bolton and STATEMENT:

Cheshire West to Takeaways and ' POSITION
POSITION discover views on the Healthy Weight . ‘ STATEMENT:

STI-\.TEMENT: use of cartoon Launched a new survey to gather Outdoor Advertising
Active Travel characters on food and views from parents and carers on of Less Healthy Food

and H.ealth drink packaging their experiences of drink options in and Drink
Weight children’s meals when eating out.

Invited to be a contributing
author forthe APPGona
Fit and Healthy Childhood

Attended the
National 7y ‘Share your views of food and drink packaging aimed a chidren in our atest survey!
Walking Summit e : sk (O
2019in % ;
Birmingham, L ' . — -
organised by = LU koA Launched a new survey with the APPG on a Fit and Healthy Childhood
Living Streets. Children’s Food Campaign want to Report ‘Healthy Families: the past,
find out what parents, carers and present and future role of the
guardians think about the use of supermarket’ published - Food
child-friendly characters on make Active contributed towards two of
food and drink appeal to kids these chapters focussing on matters
of poverty, marketing and access.
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Food Active and Sustain publish
joint report titled ‘Taking Down
Junk Food Ads: how local areas are
taking action on outdoor
advertising’. Click here to read.



https://foodactive.org.uk/food-active-and-the-childrens-food-campaign-launch-survey-to-gather-parents-views-of-packaging-of-food-and-drink-aimed-at-children/
https://foodactive.org.uk/share-your-experiences-of-drink-options-in-childrens-meals-when-eating-out/
https://www.cancerresearchuk.org/sites/default/files/consensus_statement_on_sustainable_funding_for_public_health_may_2019.pdf
https://foodactive.org.uk/wp-content/uploads/2019/08/Position-Statement-Takeaways.pdf
https://foodactive.org.uk/wp-content/uploads/2019/04/Food-Active-Position-Statement-Active-Travel.pdf
https://repository.canterbury.ac.uk/download/f04067adf30660709e000908a267c95dbd40b1f8af5ad9da1b3f95f93e9cd9bb/424970/SUPERMARKETS%20REPORT%20Feb2020.pdf
http://www.foodactive.org.uk/position-statement-outdoor-advertising-of-food-and-drink-high-in-fat-sugar-and-salt/
https://foodactive.org.uk/wp-content/uploads/2019/04/Taking_Down_Junk_Food_Ads.pdf
https://foodactive.org.uk/national-walking-summit-2019-a-review/

Food Active Annual Report 2019-20

OTHER PROJECTS AND AREAS OF WORK

Commissioner-only Network Meetings

In addition to our annual conference, we hold two bi-annual
commissioner only meetings to bring together members of the Food
Active network to update on our progress and share learning and
experience between local authorities. This year, we held two meetings:

* Tuesday 18" July 2019 in Warrington

* Tuesday 4t February 2020 in Central Manchester

Our Director of Research Robin Ireland presented
at the Health in all Policies conference (May 19)

Our Project Officer Beth Bradshaw delivered a
presentation at the LJMU Power of Sport

Conference to highlight the ways in which the
food industry use the sports sector to market
unhealthy food (May 19)

Our Executive Director Matthew Philpott gave a
keynote presentation at the Velo City 2019 world
cycling conference in Dublin

Programme Lead Alex Holt and Director of
Research Robin Ireland facilitate a workshop at the
LGA ‘Healthy Weight, Healthy Future’ Conference
(July 19).

We were also interviewed live on BBC Radio
Merseyside to give advice on those interested in
taking part in Veganuary (Jan 20).

Our Director of Research, Robin Ireland, was
delighted to be invited to take part in a National
Food Strategy public dialogue meeting held in
North West England (Feb 20).

Our Programme Lead Alex gave oral evidence at
the House of Lords Food, Poverty, Health and
Environment Select Committee Inquiry (Feb 20).

Learning and
development session

We also hosted an additional
learning and development
session in February. This year
the topic was ‘improving the
offer in the out of home sector’.
We welcomed guest speakers
from Kirklees Council,
Liverpool John Moores
University and Leeds City
Council’s School Health and
Wellbeing Service to present
various examples of how local
areas have sough to improve
food and drink offered in a
range of out of home settings.

In October, we were awarded
the contract to deliver the
Pennine Lancashire Childhood
Obesity  Trailblazer  project
'Healthier Place, Healthier
Future’, which is being
commissioned by PHE and LGA.
The three year programme will
test a range of levers at local
level aimed at reducing
prevalence of obesity. Learning
will be shared across the
network and  with local
authorities across England.




A Food Active publication

This report was written by Beth

Bradshaw MSc. ANutr., Project Manager,

and Alex Holt MSc. ANutr., Programme
Lead.

August 2020

Food Active is a North-West based healthy

weight programme of work working at a

regional and national level to tackle

unhealthy weight.
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