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1 https://foodactive.org.uk/pester-power-or-parent-power-new-food-active-and-childrens-food-campaign-
report/  
2 http://www.actiononsugar.org/media/action-on-salt/Children's-Packaging-Report.pdf  
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3 https://www.euro.who.int/__data/assets/pdf_file/0009/186462/Mapping-salt-reduction-initiatives-in-the-
WHO-European-Region.pdf 
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4 http://www.actiononsugar.org/media/actiononsugar/Processed-Fruit-Snacks-2020-Survey-Report-.pdf  
5 https://foodactive.org.uk/pester-power-or-parent-power-new-food-active-and-childrens-food-campaign-
report/ 
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