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Talk Outline

• reminder of the size of the prize

• projecting forward to 2040

• current state of play with obesity policy

• Turning the Tide – OHA Healthy Weight Strategy

• getting from here to there
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Ending TV 
adverts for food 

high in fat, 
sugar or salt 

(HFSS) before 
9pm

Total ban on 

junk food 

advertising 

online

End of deals like 

‘buy one get 

one free’ on 

unhealthy food  

and drink in 

England

WHAT DID THE UK GOVERNMENT COMMIT TO?

Delayed - til Jan 2024 Delayed - til Jan 2024 Delayed - til Oct 2023

• Out-of-
Home 
calorie 
labelling

• Ending 
location 
promotions 
of HFSS 
food and 
drink 
(Oct 2022)





Turning the Tide: key points 

• What needs to be done to try meeting the 2030 target for halving childhood 
obesity, but actually about so much more too, and across the life course. 

• The right strategy – taking whole environment in which we live – will enable 
everyone to move towards attaining, sustaining and enjoying improved 
wellbeing and a healthy weight. 

• Practical and achievable agenda – based on evidence-informed action

• Right ‘moment’ to pursue it 

• Expressly setting out to minimise and reverse weight stigma

• About the policy-making process and not just the policies themselves



Turning the Tide: framework for action (environment) 

KEEP
• Evidence-backed population policies (HFSS ad & promotions 

restrictions, calorie labelling, <16 energy drinks sales ban)

INTENSIFY
• Nutrition information & labelling
• Calorie-limits on single-serve portions if targets not met
• Extend HFSS ad restrictions, including to outdoor advertising
• Extend HFSS promo restrictions to out-of-home settings
• Strengthen policy-making process, inc evaluation 
• Invest in public health – and at local & school level
• Increase training for health professionals & other professions

New
• Fiscal lever to incentivise further reformulation of processed food
• Regulations to limit use of promotional techniques on packaging
• Legal duty for large food businesses to provide annual data on 

their sales of HFSS products
• Only healthier food products can be associated with sports



The path to policy success is rarely straightforward … 



Contact with UK 
Government and other 

stakeholders (including on a 
local / regional  / NHS level)

Contributing to, and 
amplifying, Obesity Health 

Alliance activity 

Further research – on 
policy and on science

Our network of 
ambassadors and 

Councillor  
Cancer Champions

Cancer Research UK’s 
continued role in 

influencing 
obesity policy

Pioneering approaches in 
devolved nationsCross-risk factor work

Wider work to reduce 
health inequalities 
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