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The majority of participants (71%, n=267) purchased a food and/or drink item subject to 
promotional activity on their last visit to a supermarket. Just 17% of participants reported 
not purchasing a food and/or drink item subject to a promotion, and the remaining 12% 
reported ‘maybe/can’t remember’. 
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Alcoholic beverages 1 4 0 0
20% 80% - -

Biscuits 1 10 4 0
6.6% 66% 26% -

Bread 0 2 0 0
- 100% - -

Breakfast cereal and products 0 10 1 0
- 91% 9% -

Butter and margarine 0 1 0 0
- 100% - -

Cakes and morning goods 2 7 0 0
22% 88% - -

Cheese 1 1 2 0
25% 25% 50% -

Chocolate and sweet confectionery 15 40 3 0
25% 68% 5.1% -

Crisps 18 37 6 2
28% 58% 9.5% 3.1%

Dairy free milk alternatives 1 4 0 0
20% 80% - -

Fish products 5 2 0 0
71% 29% - -

Fresh, frozen or tinned fruit and vegetables 9 12 0 0

45% 55% - -
Fruit juices and smoothies 1 6 1 0

12.5% 75% 12.5% -
Meat products 15 10 3 0

54% 36% 10% -
Miscellaneous 4 3 2 0

44% 33% 22% -
Milk 1 2 0 0

33% 66% - -
Pasta, rice and pulses 0 1 1 0

- 50% 50% -
Pizza 2 1 0 0

66% 33% - -
Pudding and desserts 3 1 0 0

75% 25% - -
Sugar sweetened soft drinks 6 28 0 1

17% 80% - 3%
Preserves 0 1 0 0

- 100% - -
Tea and coffee 0 8 0 0

- 100% - -
Unspecified 2 0 0 5

28% - - 71%
Water 2 1 0 1

50% 25% - 25%
Yogurt 16 22 3 0

39% 53% 7.3% -
Diet/zero sugar drinks 5 2 0 0

71% 29% - -



Alcoholic beverages 0 2 0 3

40% 60%
Biscuits 0 11 0 5

68.7% 31.2%
Bread 0 1 0 1

50% 50%
Breakfast cereal and products 0 6 0 3

66.6% 33.3%
Butter and margarine 0 0 0 1

- - - 100%

Cakes and morning goods 1 6 2 0
11.1% 66.6% 22.2% -

Cheese 0 4 0 2
- 66.6% - 33.3%

Chocolate and sweet confectionery 0 45 7 6

77.5% 12.1% 10.3%
Crisps 1 44 3 16

1.5% 68.7% 4.6% 25%
Dairy free milk alternatives 0 3 1 2

50% 16.6% 33.3%
Fish products 0 2 1 4

- 28.5% 14.2% 57.1%
Fresh, frozen or tinned fruit and 

vegetables

0 12 0 10

- 54.5% - 45.4%
Fruit juices and smoothies 0 4 0 2

- 66.6% - 33.3%
Meat products 0 13 1 15

- 44.8% 3.4% 51.7%
Miscellaneous 0 8 0 4

- 66.6% - 33.3%
Milk 0 1 0 2

- 33.3% - 66.6%
Pasta, rice and pulses 0 0 1 1

- - 50% 50%
Pizza 0 0 0 3

- - - 100%
Pudding and desserts 0 5 0 1

- 83.3% - 16.6%
Sugar sweetened soft drinks 0 18 0 16

- 52.9% - 47.1%
Preserves 0 1 0 0

- 100% - -
Tea and coffee 0 4 0 5

- 44.4% - 55.5%
Unspecified 0 3 0 5

- 37.5% - 62.5%
Water 0 2 0 2

- 50% - 50%
Yogurt 1 15 2 22

2.5% 37.5% 5% 55%
Diet/zero sugar drinks 0 2 0 7

- 22.2% - 77.7%



There should be more healthy deals around
They are useful in situations were you so not have enough money to purchase items you need in bulk and if it is 
something healthy, it will be encouraging for people who do not usually have said item to purchase it . 
I feel it is a choice that you should have whether to eat healthy or unhealthy.  I choose to eat healthy and try to cut 
costs with the supermarket promotions on healthy food.  I do sometimes buy unhealthy food as a treat but not 
necessarily because of promotions, although I do feel that there should be more to help promote health eating.  When 
healthy food is more expensive, I can understand why people choose the unhealthy option.
People should use self control. I manage my own weight. Education is the answer. 
Always skewed towards unhealthy food and drink. Why don't they offer healthier choices instead - makes it so hard to 
resist as it's good value, placed in clever areas of the store and especially when you have had a bad day. 
discounts and promotions need to be on Healthy and NOT unhealthy options to allow persons on lower incomes to eat 
healthier - It is MORE EXPENSIVE to eat HEALTHILY and live HEALTHIER
Prices of children's activities/clubs/extra curricular etc. are too expensive for many Families
Prices of Family activities EG Swimming  are much too expensive!!
Not only lower incomes, many average earners.
No wonder we have rising obesity in the UK

People need to be educated on making healthy choices rather than banning things for all. Promotions can be used to 
our advantage, we generally don't have brand loyalty and shop around based on price. Unlimited refills are fine if it's 
an occasional thing, moderation is key. 
Personal choice should come into it, if people can not control there own intake, others should not be punished for 
their weakness? Government should support subsidizing healthy foods and education.
There should be more promotions on healthy foods and less on the unhealthy foods. 
if people want to buy it they will anyway despite Government interference
I think it should be the consumers choice to decide what they buy & not for this choice to be controlled by the 
Government by making any products (whether considered to be healthy or unhealthy) more expensive to the 
consumer 'just because they can'. 
I feel education should be the main Government drive to encourage healthy eating & to educate people on how to 
prepare healthy meals & enjoy cooking rather than take the easy way of buying convenience foods. Healthy eating is 
not expensive if people are willing to shop around ie vegetables are very cheap in most supermarkets nowadays - I feel 
it's mainly that people can't be bothered spending time or planning their meals & if they are honest to themselves - a 
bit lazy!
I think the Government should be putting their efforts into working with food manufacturers to slowly wean people 
away from buying unhealthy food ie sugar, fat or salt content - by improving their ingredients / recipes without people 
not really noticing. Most food is fine in moderation!
I think better promotions on healthy food rather than targeting unhealthy food would be more appropriate in 
encouraging healthy eating.
Supermarkets are very clever in the way they present the promotions at the end of the aisles. It is wrong as people will 
pick up stuff they didn't want to buy, purely because its there and in your face. 
very hard to resist a bargain even though it is junk food
The government shouldn't ban price promotions as its not fair to penalise people who eat sensibly and buy promotions 
as occasional treats. Having no promotions makes everything more expensive. I only buy the items on promotion as 
otherwise they are too expensive and I wouldn't be able to afford them.
Surely it is down to the individual to understand what is unhealthy and make a personal  judgement on that. 
Would it not be better to regulate volumes that can be taken rather than individual items like painkillers etc.
In Tesco, it is sometime difficult to work out the cheapest option due to promotions on differing pack sizes.
Why not get the Government to ban items say with over 10g of sugar per 100g

promotions can make a significant saving to the weekly shop is used wisely. Would much prefer if they reduced the 
price of a single item rather than a multi-buy but understand that its to increase volumes.
Promotions are a useful tool for shops to entice customers in to buy other things as well as "unhealthy" snacks which 
are only truly unhealthy when not enjoyed in moderation. Clearer labelling and the "traffic light coding system" will 
encourage shoppers to make informed choice based on health AND promotion. Low income families should not be 
excluded from ANY purchases and promotions should be encouraged on healthy alternatives. 



there is a tendency for promotions to be on snacks and short shelf life goods. 
It’s the indiviuals responsibility to manage intake, my bmi is fine and I’m not over weight! 
Sometimes promotions are great for birthday parties (multipacks) or treats at the weekend (chocolate for example or 
Christmas). I wouldn't blame supermarket promotions. I don't think people would raid the shelves for "buy one get one 
free" on broccoli for example. 
People falling victim to obesity perhaps don't seem to understand what treats are or that you can cook tasty food that 
isn't pre- prepared or full of sugar and salt. Perhaps if more money went into food education, like, where it comes from, 
how to get the best out of it and how to make delicious meals, people would be less likely to choose the unhealthy 
options. 
I happen to enjoy cooking from scratch and hardly ever do my family and I eat the kind of unhealthy food that is 
promoted.
Cookery almost vanished from the curriculum. If I didn't know how to cook, I would probably choose the ready made 
unhealthy stuff all of the time, every time, no matter if it was on promotion or not.
 If these people have no understanding of how to eat well, that's no fault of the supermarket. They're just selling food. 
These people struggling with obesity aren't simply "lazy", they're scared to try new things! They know that they should 
exercise, they know that they should eat better but I bet they just don't know where to start. Banning promotions on 
unhealthy food will just make a well-established habit a more expensive habit. They won't be priced out of a lifestyle that 
they think is their only option.
I tend to not have sugary drinks at cafes and restaurants anyway. I like the meal deals being handy because that's what 
I'm running in for (the next nearest place is a macdonalds that would be worse to eat and I don't like) I do like the offers 3 
for 2 as I buy stuff that I wouldn't normally and stock up with them so I don't need to buy them till next time they're on 
offer.
yes, there should be discounts on fresh meat, so parents aren't pushed into buying frozen products in bread crumbs and 
unhealthy sauces because they are cheaper, so parents can make home cooked meals.
there should be price limits on fresh meats so parents don't have to go to different stores to save money, as this will just 
encourage them to buy whats cheap (usually frozen meat in bread crumbs)
there should be discounts on fresh fruit, buying  an apple can be dearer than buying a chocolate bar, so even as an adult I 
would probably choose a chocolate bar. 
Money is tight for all families and reducing promotions will add unessasary strain on finances. People will buy them 
anyway and should also have the choice to do so without the government deciding for them because the prices are 
higher it’s taking people’s freedom of choice away and not something anyone has the right to do.
I think the Govt should stop being a nanny state. If it wants to get at the obese, talk to them and educate them or limit 
healthcare if they do not change.
Promotions can help families to save money. If they were applied more to healthier foods and drinks then families would 
buy more of these products.
"banning supermarket promotions" is another way of saying "increase the cost", and I really don't need that!
Promotions, particularly 2 for 1, can often cost more than buying non-promotion
Have them on higher up shelves out of sight for children 
It is worrying to see large numbers of school age kids and teenagers who spend their money on sweets, energy or fizzy 
drinks on a way to school or instead of having their own healthy lunch box, they would go to local supermarkets where 
they would not pick an apple or banana but most likely sweets, and special offers are just what they search for. This age 
group is being an easy target.
Supermarkets should work with local suppliers/farmers and provide a healthier and affordable list of items. Far too many 
times the healthier options are the most expensive. For those on a smaller budget, I can understand why they have no 
option but to buy fatty/processed foods. 
A lot of the time people go for promotions because it’s cheap and it’s more for your money. I would only support getting 
rid of the promotions on unhealthy food and drink if they were going to increase the number of promotions on healthier 
foods. 
put promotions on the healthy fresh produce
Last week I noticed that the alcohol promotions aisles are now spilling over into other unusual aisles, specifically at the 
end of the pet food/products aisle. Alcohol promotions are spreading all over the supermarket now! This has negative 
implications for people who actively avoid seeing alcohol for wellbeing and religious reasons as well as health.  I have also 
increasingly noticed that there are parts of the supermarket aisle that I don't go down because the entire fridge section 
in the supermarket now soley dedicated to smoothies! The butter and marg section has drastically reduced in favour of 
the smoothie display. Similarly, there are huge sections of fizz drinkies aisle dedicated to selling energy drinks. I guess 
having a dedicated fizz drinks aisle says it all!
They could concentrate on promoting healthy options only.
I'd like to see government and supermarkets working together to promote healthy food in prominent places in the store 
(end of aisle). Government should subsidise F&V in agriculture and commercial industry, and in turn industry should offer 
lower prices and promotion of these like they currently do with unhealthy options (crisps, chocolate, fizzy drinks). Policy 
on unhealthy promotion will also support (push) industry to do this.



People need to take responsibility for their own actions. Just because things are on offer doesn't mean you have to 
buy them...you are not being forced. 
Government should be focussing more on reducing the prices of fresh fruits and vegetables to make healthy foods 
more accessible. 

Should encourage promotions on healthy items only

increase promotions on healthy food / drink products 

I would like to know why the likes of crisps and biscuits are 48 bags for a special price like £3 however, grapes are £3 a 
punnet or other fruit / healthy food are excessive there are never any special offers on the healthier foods? 

If they can regularly have price reductions on products then they are obviously being sold at highly inflated prices and 
all products (especially healthy food) should be sold at a permanently reduced price to help peoples household 
budgets.  Fresh meat & fish especially are very expensive which forces families on a limited budget to buy cheaper 
unhealthier foods.

I believe its up to the individual what they buy. If you ban multibuys /half price items you are penalising certain people 
and its up to the parents to not give children too much sugary items. Supermarket prices will be higher and will deter 
customers from entering stores without offers.

we should be providing better label info so we then are making the right choices.

Should be left up to the person, not the government, everyone is responsible for their own eating habits. 
More education is needed, not a blanket ban.

It's a joke that we can't enjoy things anymore and now if you want to enjoy it everyone is using this 'healthy eating 
initiative' as an excuse to get more money out of people. It's a nice surprise to see something you were already going 
to buy on offer to save you some money - not all of us have issues in regulating our sugar/fat intake - some people just 
need to work on themselves rather than getting caught up in what everyone else is doing. It really annoys me that 
everything enjoyable is now becoming more expensive and 'obesity' and 'unhealthy' are being thrown around all the 
time - money making scheme if you ask me - we can all decide for ourselves if we want to buy something on offer or 
not.

Don't like the cynical mixing up of measures when giving unit price.  Nor the short term increase in price to be able to 
do a false sale later on.  But, more on topic, really against deals that only apply if you buy more of a product.

I think these low cost items can give people something to eat who may otherwise go without/cannot afford. People 
need education on how to cook from fresh and how to make meals and make informed decisions as well as reducing 
price promotions. These often tend to be convenience food and are more practical so I can see the appeal as I would 
rather eat convivence food e.g. chocolate bar/Crips whilst walking to work/meeting than peel an orange etc. 
High in fat frozen foods are the cheapest so it's no wonder families with limited finance buy these - such as chicken 
nuggets, frozen chips, etc.  Better quality, healthier food should be promoted in supermarkets to encourage people to 
buy them.

healthy foods should equally be promoted and discounts offered.

I believe it's down to the parents of children to police what they consume and to restrict bad eating and health habits. 
However, I do also believe that there should be more offers on healthy foods, especially on Gluten Free, Dairy Free 
and other allergen free products as these products can be expensive and people who are allergic have restricted diets 
and can only consume certain foods and drinks. 

Offers should be available and people should be able to exercise their own judgement.

Supermarket promotions should be available as a matter of consumer choice
It would be good to stop the selling of Easter Eggs and 'Christmas chocolate' months before the actual events. It is 
unneccesary!

Price promotions are only one aspect of why people become overweight and/or unfit. Healthier foods need to be 
discounted so that people on lower incomes can afford them more. Whole aisles of crisps and chocolate etcetera in 
shops aren't helpful when wanting to eat healthily. The focus on exercise and self control by the state are 'red-
herrings' when food and drink manufacturers are the problem as the more they sell the bigger their profits. There 
should be more constraints on producing really unhealthy food without making consumers more responsible for their 
health or the damage that food production and plastic packaging does to the environment. The 'sugar lobby' has a lot 
to answer for in terms of increasing levels of obesity for example. Restaurants sell unhealthy food as well as shops. 

promotiosn ok if balanced across a range of foods - healthy and unhealthy
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